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Audio Message We Are the Key to Success!

As America’s consumers join our efforts and look closely at labels on the products they are looking to
purchase, it has created a more patriotic consumer that has been helping many levels of business in
the United States. We encourage everyone to be a patriotic consumer and spend more of their money
on products and services provided by American workers. Buying American made products and
services helps our cause, and in the process, helps circulate more of our hard-earned money in the
country where we live and want to flourish.

The National Consumer Research Center reports that given a
choice between products made in the U.S.A. or identical
products made abroad, 78 percent of Americans would
rather buy an American made product. National reports
also indicate that consumers often find it difficult to find the
items they are seeking made in the United States and would
like to see that change as soon as possible. Recent surveys of
America’s consumers also show that Americans are willing

to pay more for products made in the U.S.A. because they know buying American made is one of
the most effective ways to encourage businesses to invest in America.

Your participation is appreciated. Kindly spread the word to your family and friends because
American workers need your support.

Thanks for your participation. Kindly spread the word.This is Michael Blichasz. I appreciate hearing
from you. My email address is: Michael@AmericanWorkersRadio.com.  Every Wednesday from 11
A.M. to 12 noon, tune in to American Workers Radio on 860 AM serving Philadelphia and the
Tri-State area. You can also listen live or to rebroadcasts from anywhere in the world from the easy
access links located on the front page of: AmericanWorkersRadio.com.


